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Abstract
Las Vegas has given democratic flair to the art of gambling in casinos and in the same fashion
COVID-19 lockdowns have given democratic flair to the art of gambling in the capitalist casino.
With too much time on one hand, a mobile phone in the other hand, and with stimulus checks
doing nothing in the bank, a growing number of everyday investors have come out to express
themselves in the world of stock trading. Where once only the aristocracy had the time and
money to gamble or buy stock, everyday people with greater income and more leisure started to
take part in the art of stock trading. Gambling on the capitalist casino, once an expression
reserved for the wealthy, where the everyday trader was ill advised to tread, is now available to
everyday people. The 1929 stock crash was a result of over investment by those who lacked the
experience given money by banks who lacked wisdom. It was an art where they were ill
equipped or could not afford to practice. Now they can afford to join in the pleasure of this
aesthetic tradition with the use of mobile phone social trading apps.
In this paper, I will address the growing trend of small-time stock trading on mobile
phones during the COVID-19 lockdowns. I will use David Hume’s A Treatise of Human Nature
to understand his empiricism, Delicacy of Taste and Passion where Hume begins his discussion
of people’s relation to art appreciation, and his later work Of the Standard of Taste where he
goes into detail about delicacy of taste, practice, comparison, no prejudice, and good
sense/taste. This will give us a view that stock trading, like gambling, is an aesthetic pleasure
where the everyday person is now an authoritative participant.
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Introduction
Buying and selling stocks is much like gambling. The trader does not know if stock will make
or lose money. There is an air of expectancy fuelled by some information. Like gambling,
traders on a mobile phone social trading app are geared for making money in much the same
way. They do not know that money will be made. There is a choice to be made leading to a
creative and pleasurable experience. Like gambling, mobile phone social trading apps give
people great artistic joy that once was the preserve of the rich and is now available to just
about everyone.
This paper will talk about and analyze the trend of small-time trading on mobile
phones during the COVID-19 epidemic lockdowns and isolations. David Hume’s A Treatise
of Human Nature laid out Hume’s empiricism and how people relate to the world through
experience. In Delicacy of Taste and Passion he analysed art appreciation and noticed a need
for delicate emotional disposition in deciding what is and what is not art. He made clear that
art appreciation is to a great degree subjective, where a person’s delicacy of taste can be
useful for accepting something as a piece of art or it can make the person overreact and reject
it. Emotion is needed in the appreciation of art but only when under control. Art is
experienced through the senses and is not some abstract thing. The emotions are needed and
in his later work Of the Standard of Taste Hume gives direction for the sensitive arts critic.
We are all sensitive to a degree, and the criteria of delicacy of taste, practice, comparison,
no prejudice, and good sense/taste will be a guide for a more intersubjective understanding
than a Socratic strict view.
The paper analyzes mobile social trading apps and asks if these apps are a form of
artist expression that includes pleasure and creativity.

What Are Mobile Phone Social Trading Apps?
Mobile phone social trading apps are software applications that would-be traders put onto their
mobile phones to allow them to trade in stocks anytime and anywhere. The trader sells and buys
stocks as an independent stockbroker. This is not to be seen as a normal stockbroker who takes
others’ money to buy and sell stocks in return for a commission. The stockbroker holds a type of
security called a stock (Marx, 600). People on the mobile phone social trading app are not
dealing in cash, money, gold, or notes. They are buying and selling stocks that are a type of
security that give the owner direct ownership and the ability to sell as they wish.
Mobile phone social trading apps were created to allow their users to trade shares with
other traders on their mobile phones. The use of mobile savings platforms has been encouraged
for many years, and the high street banks have been urged to create a more “consumer-centric
user experience” (Lucas). It is this drive to create this experience along with the effects of
COVID-19 restrictions that helped increase the consumption of mobile banking apps by 67% of
retail banks and also increase consumer consumption of apps by 75% from early 2020 (Lucas).
This is according to the J.D. Powers 2020 U.S. App Satisfaction Study. Jenifer White, Senior

Consultant banker and Payment Intelligence Officer of J.D. Powers, says that the digital change
has a “strong foothold” (Lucas).

Why the Excitement?
The banks are under pressure to “develop a more sophisticated and personalized user
experience” (Lucas). Even though personal apps were formulated before the epidemic, pressure
is now on to provide even more sophisticated mobile platforms. The pressure is now on to
provide advanced features such as “proactive guidance, and real-time alerts” (Lucas), leading to
an interactive personal experience. As White says, there needs to be a more consumer-directed
focus on individual activity.
The mobile phone interactive scene was set up well before the start of the COVID-19
lockdowns and isolations which saw more young people who wanted to make some money
become attracted to stock trading. “For the first time, young investors felt they had the power to
trade and make their own decisions on how to invest their money” (Rega). A good example of a
social trading app, which opened the floodgates for 13 million amateurs, mostly young traders, is
the Robinhood app, founded by Vladimir Tenev and Baija Bhatt in 2013. There is zero
commission, encouraging a desire for a personalized experience. Volatile markets and lower
stock prices encourage first time traders in their 20s and 30s. Robinhood's attraction is its
“frictionless interface and ‘game-ified’ features that quickly captured first time stock
traders” (Rega).
People on lockdown or in isolation had more free time on their hands and more money to
invest. Stimulus checks gave many people extra thousands in cash (Daly). This was coupled with
sports gambling stopping because of the cancellation of sporting events, forcing people to look
for other means of betting. Mobile phone social trading apps utilized this development very
quickly and allowed sharing information possibilities. These apps are geared to younger people
wanting to get into stock market trading. Fifteen percent of current U.S. stock market investors
say that they started in 2020 (Ryssdal) with more money and more time at home because of the
COVID 19 pandemic. There are more wealth-creating opportunities and more creative ways to
join in with mobile phone social trading apps in the world of investing. As a change from before,
now “when young people got stimulus checks, the popular thing to do is invest it, " says David
McDonough (Ryssdal).
The stimulus check amount for those incomes from $21,300 to $111,300 was around
$3,500. Without the lockdown the money would be spent on cars, holidays, furniture. This is not
the situation for everyone. Many used the money to pay off bills, rent, and groceries. It was only
11% who put money into investing (Messenger), though this is significant and sizable enough to
warrant an exploration and argument that mobile phone social trading apps were made more
popular because of extra money, time, and an arena available as never before with many
approaching their investment portfolios with less hesitation, making it an activity that can be
understood as aesthetic.
The forbidding air of the person in the street investing in the arena of the very wealthy
has been cleared for years. The Wall Street Crash of 1929 ushered in a warning that investment

is like gambling, and if you are not fully versed in how it is properly done then you had best stay
clear. J.F. Kennedy’s father is well known for getting out of the stock market after receiving
stock tips from a shoe-shine boy (Securities and Exchange Commission, Historical Society).
The increase in the use of mobile phone social trading apps is not just an attempt at
making money. People perceive the world in different ways and mobile phone social trading
apps are about more than making money. Like a walk in the park, a practical act can be for
exercise alone, or for more aesthetic experience, pleasure, or feeling. The dynamics of creating
an incremental investment portfolio, the profits, losses, notifications of fluctuations in the
market, the investors’ expectations, interactions with other traders, and all manner of personal
feelings, contribute to an action that is more artistic than practical.

Gambling Is an Art!
This paper argues that use of mobile phone social trading apps is an artistic expression of the
user much like gambling is an expression of the player. David McDonough says, “Young people
know memes, and they know internet culture. They know that their friends all like Peloton, and
they’re discovering their force as the most meaningful market participant” (Ryssdal). As sports
events were cancelled, sports betting was replaced with stock trading (Raga). Social trading is
linked to gambling because stock trading has been compared to gambling. Tony Benn referred to
stock trading as the “capitalist casino” (Benn). Gamblers have a fascination with cards, dice,
roulette tables, and slot machines. In turn the atmosphere of the casino offers a plush, colorfully
decorated set of rooms and halls that capture the imagination (Wheeler). The interior décor is a
wonderland and gives the mind of the gambler a chance to be creative.
Karl Marx considered the point of recreational ventures to be to make up for the lack of
creativity and artistic feeling expressed in work. Capitalism reduced the worker to an appendage
of the industrial machine and made many members of the aristocracy unemployed and
unemployable (Lucan, 2013). The workers went to alcohol, sex, and tobacco to allow their minds
artistic expression, and a lot of the aristocracy went to gambling. It used the talents in an evening
of color, excitement and expectation that is no longer expressed in administering business of
political interests. The abdication of free will of gamblers puts their destiny (Anderson, 242) at
the mercy of chance, but there is a fantasy of winning (Burlington Magazine). If the chances are
increased, then the imagination is further put to use.

Is the Use of Mobile Phone Social Trading Apps Like Gambling?
It is this similarity with mobile phone social trading apps where the person is in a creative,
pleasurable atmosphere and where tactics are used by the trader leading to expectation. Like a
video game, it can be played where you like and with whomever is on the app as well. Like
gambling, there is risk. Las Vegas gambling casinos place the gambler in an ambience where
they feel an artistic occasion. On the other hand, where they sit, stand, or lie down is up to the
mobile phone trader: the living room, bar, café, or wherever; it is their choice. It is not too
difficult, though, to imagine a night of drinks, entertainment, being on a mobile phone doing

some social trading. This is the atmosphere which could be compared to an aristocrat's
evening in a casino.
People gamble for the artistic experience, and like a gambling casino, there is risk
involved in stock trading. They often express the delight, excitement and feeling of expectation
in trading stocks as if they are betting at a casino. It was the Singapore disaster of 1995 when a
stock trader on the Singapore Stock Exchange lost 500 million pounds (Commanding Heights,
PBS.Com). The risk taking was no different from that taken by a card player or roulette player at
a casino.
Warren Buffett argues that investment in stocks is not like gambling at a casino. He says
gambling is an “ignorance tax” (Wathen) where companies rob people of their money. This is
“socially revolting” (Wathen). In a Berkshire Hathaway Shareholders meeting in 2007, Buffett
said that government takes tax from casinos because of the poor choices taken by its gamblers
(Wathen). It is the lowest income group that gets fleeced in the casinos, bars, and lotteries. These
gamblers know they will most probably lose their money. Buffett considers that rich gamblers
could easily be persuaded to invest in the stock exchange. Buffet is talking about wise investors,
but as far as we are concerned, it is still a gamble where the person takes pleasure in the
anticipation of the outcome.
With mobile phone social trading apps, the person is informed with alerts, is not an
ignorant victim, and has a zest for making money. This making of money is based on a risk. This
is part of the attraction. Buffett argues that investment can be largely a safe venture without risk.
But is it not still a gamble, the outcome very much like a game of poker or sitting around a
roulette wheel?

It’s a Matter of Taste
David Hume’s empirical artistic method can be used to investigate mobile phone apps
investment platforms as an aesthetic feeling and experience. He argues that people’s perceptions
of their actions differ from one person to the next. His A Treatise of Human Nature (1739-40)
gives the view that experience is key to knowledge and that there is no abstract knowledge. His
other works Of Delicacy of Taste and Passion (1739) and Of Standard of Taste (1759) are key to
his view of artistic criticism and also based on experience. Art is not abstract; there are no
objective ways to participate in art, but there is still a need to construct a standard, never mind
how arbitrary such a standard might appear, at first. Such a standard might identify a way people
get an aesthetic view of the world.
We are fortunate in this argument that Hume is an empiricist and rejected hard and fast
methods of analysis held by rationalist type philosophers. This means that black and white
notions of art criticism are rejected. A Treatise of Human Nature argued that people gain
knowledge by experience. Knowledge is not abstract, albeit philosophers such as Socrates have
argued that it is. Hume says it is not and that it should not be viewed as abstract, but something
gained by our physical and actual participation in matters of public and private life. It is an
emotional connection. Being emotional is not to say that a person is psychologically impaired by
emotional upsets. While knowledge is gained by experience, it is mediated by the person’s
emotion. This is an admission of a curse and a blessing. People’s emotional disposition makes

them sensitive, which is needed to appreciate art. Emotion is needed in art criticism, but not too
much. Abstract art appreciation is mathematics dressed up to look adventurous, when really it is
very restricted. Passion is what Hume sees as a far better guide than the one provided to us by the
likes of Socrates who demanded that that music be appreciated in a formal way devoid of human
emotion. Study form, rhythm, and lyrics, says Socrates, without the inclusion of human passion.
Hume further develops his empiricism by talking about the notion of cause and effect. There
is a gap between the cause and the effect, and the artistic and creative minds of people fill this
gap with imaginative and aesthetically interesting explanations. Hume used a game of billiards as
a metaphor of how things are caused in everyday life. The queue ball hits another ball and the
other ball moves. This action is perceived in the mind as causing the other ball to move. This is
problematic because there is a gap between the queue ball and the other. Thereafter there are
problems with other cause and effect occurrences that have only the imagination of the person to
fill in the gap. Hume’s discussion on collateral causation is particularly pertinent in our
discussion. We see the cause of an act, but the effect might end up in all manner of effects, with
the link not being clear or not being noticed.

Delicacy of Taste and Passion
Now that we understand Hume’s empiricism and that people perceive the world through their
experiences, and that their perception of cause and effect is largely personal, we can look at Of
the Delicacy of Taste and Passion. Hume recognised that human emotion is at the heart of a
person’s evaluative response to art, the driving force. It is the person who gets the aesthetic
impression stamped on his mind; being emotional is expected. We are emotional creatures, and
such a disposition is what drives our sense of taste. But he also made it clear that emotion should
not be the final judge. There needs to be an objective criterion where a person’s sense of touch,
taste, sight, sense of smell, and hearing is mediated by reason. A superior beauty might not be
recognized without a bit of time and use of reason for reflection. An artistic situation where there
is no objective aesthetic guide for the appreciation of art might miss that it is art.
People need two human characteristics: sensitivity, but not too sensitive, and self-control
guided by reason to not let little blemishes in the art make them too upset. Being emotional
creatures, we get a lot of enjoyment from the details and intricacies of art. The more
temperamental, the more enjoyable the art, if controlled by reason. Being too emotional will
result in devastation or over-excitement. This is to say that a delicate disposition (once it is
developed) should be controlled. But not too much.
Perricone says matters of taste are matters of sentiment, and people being empirical, see art
as a feeling and not experienced in abstraction, and is where Hume attempts to create some
stability in art appreciation by creating a standard of taste (Perricone, 371). Hume says that
different “humours” create different appreciation of what is art (Perricone, 371). This leads to
reasonable judgment about what is art. People live in different times, and like peoples’ manners,
they express themselves in different ways. As Perricone points out, another interpretation might
be that “humours” are a reference to temperament where a person favors one art and another
person another type of art (Perricone, 372). Perricone says “humours” are bodily features and
expressions (Perricone, 372).

The Standard of Taste
Now that Hume has laid out people’s natural disposition to art and its appreciation, we can look
at his method for appreciating art. There are five criteria. As Hume said, “A true judge in the
finer arts is observed, even during the most polished ages, to be so fair character; Strong sense,
united to delicate sentiment, improved by practice, perfected by comparison, and cleared of all
prejudice, can alone entitle critics to this valuable character; and the joint verdict of such,
wherever they are to be found, is the true standard of taste and beauty.” (Hume, Of the Standard
of Taste, 23)
We have already understood that there is no abstract notion of art, and that a person’s
delicacy of taste might lead to narrow-minded art appreciation. The five criteria are a guide and a
method for the prudent art critic to make good art criticism and avoid a narrow view of art
appreciation. People’s perceptions with their emotional bias (though varying from one person to
the next) make it impossible for them to have an objective artistic outlook. Their views vary
greatly with little agreement; even those who are educated in the same system and entertain the
same prejudices end up with varied opinions (Hume, Of the Standard of Taste, #1). The
variations might seem negligible because they use the same words to judge art, but these words
contain different meanings (Hume, Of the Standard of Taste, 2). There is agreement in general
aspects of beauty but when it comes to particulars, there is less unanimity (Hume, Of the
Standard of Taste, 2). It seems that there is no objective rule (Hume, Of the Standard of Taste,
3). A setting up of a moral rule is arbitrary and will only apply to one person and not the other.
In this frame of mind, it is natural, as well, that people want to find a “standard of taste”
(Hume, Of the Standard of Taste, 6). With this role, people can settle aesthetic disagreements
and at least confirm why one aesthetic sentiment is superior to another. There is a very wide gap
between sentiment and judgment. Sentiment can never be wrong because it is how a person feels.
The judgment can never be right if it casts doubt on a person’s sentiment (Hume, Of the
Standard of Taste, 7). Keeping in mind that objects have no quality of beauty. It only exists in
the mind of the person making the opinion, and it is pointless to search for “real” beauty. There
is no real standard of taste (Hume, Of the Standard of Taste, 7). To reduce taste to a Law would
in fact go against “the laws of criticism.” With there being no truth in art criticism, there are rules
of art through which artists can consider each other’s work (Hume, Of the Standard of Taste, 8.
The problem is that pleasures of art by nature are “unexpected and unaccountable” (Hume, Of
the Standard of Taste, 9). There are no doubt examples of outstanding beauty on which many
agree, and by removing comments of jealousy or other obstacles, you notice the “real genius”
(Hume, Of the Standard of Taste, 11), and beauty becomes somewhat obvious. So there is, in
practice, a “sound and defective state” (Hume, Of the Standard of Taste, 12) which allows a
standard of taste to function.
With the above understanding, namely the establishment of art as something not easily
definable and viewed as very problematic, Hume set up the rules for being an arts critic. These
are the five criteria needed to be followed to arrive at a reasonable artistic expression.

1. Strong Sense of Taste: Some people lack a delicacy of imagination that is needed to
have proper appreciation of beauty which is needed to know what is beautiful. A definition of
delicacy is shown by Hume’s reference to Miguel de Cervantes' Don Quixote when two people
were asked their opinion on a Hogshead (Hume, Of the Standard of Taste, #15). Both gave
different views of what they tasted; one sensed a taste of leather and the other iron even though
the wine was good. Both were ridiculed for their differing verdict. Later they found a key ring
made of leather attached to a key at the bottom of the bottle. The senses are able to spot most
delicate details. These qualities are not a product of the object but of the mind of the perceiver
and it is this delicacy of taste that permits such observations.
2. Adequate Sentiment: Some have the ability to notice small details either of defect or
benefit. When a person admits to a fault––when their delicacy of taste has led them astray, or
when they view something of beauty as ugly or something ugly as beautiful––they should correct
their interpretation (Hume, Of the Standard of Taste, #16). Small, large, or illusive matters of
taste must be considered. The person is then to have a comprehensive view of the beautiful. What
is considered as acceptable taste is made clear by the community’s sentiment, opinion of others,
and the era rein reining in any fanciful and possibly outrageous viewpoint.
3. Plenty of Practice: Practice is imperative for the improvement of the application of
sentiment and taste. Seeing an object for the first time can only put the critic’s mind into
contemplation. It does not have anything to compare. To place one with another allows the
sentiment to work out what is the same in all and what gives delight or offense (Hume, Of the
Standard of Taste, #18). A performance of a particular thing seen in a different way will give a
clearer perception of which is worthy of praise. This will allow for a piece of art to be classified
in as much of an objective way as possible.
4. Perfection by Comparison: To judge, one needs to compare different types. This allows
us to attach blame or praise to any object. This will allow praise for things that have been
criticized before. A song might seem vulgar, but after comparing it with that which is seen as
graceful, it may no longer be perceived as that vulgar.
5. Restrained Prejudices: Hume says critics should be aware of the prejudices of the
audience and be careful not to allow their own customs and expectations to shadow the
audience’s view of the art (Hume, Of the Standard of Taste, #20). Sentiment needs to be
channeled and controlled to enjoy the art as it is enjoyed by the normal audience. “Good sense”
will guide the critic to notice the parts of one and compare them with parts of another and not
allow sentiment to tarnish his view of the whole (Hume, Of the Standard of Taste, #21).

And So a Method is Found
A standard of taste is problematic and there are a variety of likes and dislikes, all equally
worthy. One’s own likes and dislikes are the best, but a standard is needed to be created to allow
that one whose delicacy of taste is normally offended can now be convinced that the art is of

worth. This means that “proper boundaries” need to be set and need to be fixed between the
“contending parties” (Hume, Of the Standard of Taste, #32). These are in continual flux and
revolution where “the son embraces a different system from the father” (Hume, Of the Standard
of Taste, #33). A method is needed to encourage someone who is not familiar with a particular
form of art.

Hume’s Apparent Ambiguity leads to a Greater Understanding of
Mobile Phone Social Trading Apps as an Aesthetic Feeling
Hume’s view of beauty is ambiguous. This will come in handy in our argument. We want to
point out that mobile phone social trading apps are an emotional expression of feeling in an
artistic way that enriches the life of its user as gambling does with its creation of excitement and
atmosphere. This argument is helped by Karsmeyer who points out that Hume's argument about
beauty is ambiguous. Hume’s empiricism says that beauty is not a property of the object, but is
simply the pleasure people “feel under certain circumstances” (Karsmeyer, 201). He relates taste
to sensitivity and the ability to feel aesthetic pleasure and “feel aesthetic pleasure in response to
certain works of art” (Karsmeyer, 201). Now, says Karsmeyer, if pleasure is felt by the person in
a unique way, then how can one person’s feeling of pleasure be superior to another’s?
Alas, Hume does not continue to speak in relative terms and introduces a more objective view
based on an intersubjective stance based on people’s nearly equal enjoyment and pleasure.
Karsmeyer sees this introduction of a kind of objectivity as puzzling, at first. Karsmeyer makes
sense of Hume’s introduction of objectivity and argues that there is a possible explanation,
that Hume’s reason is consistent and follows on from his early works. As Karsmeyer concludes,
such a move is consistent with his empiricism, that “utility lurks behind every perception of
beauty” and is a “highly flexible principle taking into account the diversity of taste” (Karsmeyer,
212) achieved by different experiences of the world and their exposure to art. For our
purposes, Karsmeyer sums it up nicely by saying that “one’s needs and desires –– and,
correspondingly, one’s ideas about what is a good life, are different at some times than at others,
and when these complex situations make their influence felt in the internal sentiment, they result
in a rather expectable diversity of aesthetic preferences” (Karsmeyer, 212).
Hume makes it clear that artistic feeling is, according to his Treatise, where pleasure is
preferred and pain is avoided. In fact, pleasure is disinterested and more intuitive and not selfdirected. Hume understood that even though artistic feeling is experienced through their senses,
nonetheless people are built in a similar way to other people. This makes taste not just a matter
of individual preference. This view is influenced by Francis Hutcheson (1694-1747) who
disagreed with contemporary Platonic notions of realism (Karsmeyer, 202). Hutcheson came to a
“compound ratio” (Karsmeyer, 203) theory and argued that there are similar general principles
applied in different ways. Yes! There are, as Hume says, “similarities in sentiments”
(Karsmeyer, 204) where the senses are stimulated by similar things. The notion of sentiment
allows for a universal validity of sorts; there is a lasting sentiment that goes through generation
after generation. This is a reference to sentiments of people, through the ages. This makes the
development of the five senses all the more crucial to understanding the world of art or beauty.

Hume’s standard of taste as identified in his Treatise is to avoid idiotic tastes based
merely on custom (Karsmeyer, 206). There is an “intersubjective uniformity” but not a blind
obedience (Karsmeyer, 206). Thus certain objects are enjoyed alike and this natural beauty can
be connected to a utility. According to An Enquiry Concerning Human Understanding, Hume
sees objects as pleasing if they are functional. There is a disinterestedness in that we admire
things that are useful, and so “the mere appearance of usefulness is aesthetically pleasing”
(Karsmeyer, 207). So the object might benefit a person or society. It adds up to being
pleasurable both in its appearance and its being useful.
So, Hume has located the source for aesthetic sentiment with a notion of usefulness,
utility, and sympathy, but we are not in a position to create a unifying theory about how people
can be successful aesthetic critics.

Interpretation
The point of this essay is to argue that mobile phone social trading apps are a form of artistic
pleasure and like any other aesthetic enterprise can be looked at by the critic for evaluation. We
will be true to Hume’s aesthetic outlook and say that a work of art can be more or less anything,
but the standard of taste limits it to what the age and community deem as art. It is not prudent to
say that mobile phone social trading apps are art forms if in your time and community only fine
art is appreciated as such. This will not present us with too much of a problem, though it will be
necessary to anticipate the charge that mobile phone social trading apps are simple computer
apps programmed to allow the user to make money with their being no artistic flare for the user
to feel, express or participate.
Western culture in 2022 has flexibility in what is art and how it is felt, expressed, and
participated in. Hume makes it clear that there is no objective way to appreciate art, and that
examples, such as one’s youth, have a cause-and-effect relationship upon what is art and how it
is appreciated. Youth is accustomed to unusual and hazardous expressions, where financial risk
is part of the feeling, expression, or participation. These apps are like a game of poker –– you
can win money or you can lose money. The player devises a strategy and knows other players
and buys stock from a trader they know and hopes to sell to another they know at a higher price.
This is exciting, and it is a pleasurable experience, with the trader taking risk.
A Marxian type of analysis might say our jobs lack aesthetic satisfaction and we make up
for it elsewhere. Social stock trading gives independence in a world not hampered by the needs
of making profit for others in an alienating job. You are not a member of the old, landed
aristocracy, and like a lord or earl, you are playing to make up for the loss of liberty. This
feeling, expression, or participation arrives at an artistic creation.
As we might recall, Hume argues that experience is the foundation of knowledge. The
world of Socrates’s abstract knowledge is rejected and a flexible aesthetic is now accepted. The
delicate tendency of the art critic might be horrified to hear the hypothesis that mobile social
trading apps are art. They fail to see the relevance or comparison to the fine arts, but as we say,
the comparison is not obvious, but it is there. People’s emotions fill the gap between the cause
and the effect and make it their artistic feeling, expression, and participation. The social trader
buys stock and sells stock. This bit is simple to understand. The cause is buying the stock, the

effect is selling the stock. The gap is filled by the trader. This is where neurological science
might in the future show that the brain is stimulated the same by fine art as it is by buying and
selling stock. We might whimsically imagine the color imaging of a CAT scan showing the lit
areas of the brain indicating aesthetic joy. The feeling is an aesthetic joy that might be the same
as that had in enjoyment of fine arts: the same part of the brain might be illuminated.
Philosophers such as Jeremy Bentham dared to state that pleasure is gained from both simple and
complex activities and there is no difference in quality between them. In our discussion, trading
stock provided pleasure of the same quality as fine art. J.S. Mill attempted to leverage an
argument that people prefer fine art over more base activities, but failed to provide evidence that
fine art provides higher quality of pleasure than more everyday pursuits. Arguing that high
pleasure is superior is difficult if experience tells us that there is no real difference.
Social trading as an art is experienced and not judged by formal standards, allowing it to
be appreciated. It is this realization that allows us to use Hume’s five criteria to fully grasp social
trading apps as the feeling, expression, and participation in a form of art.

Conclusion
It might be difficult to make the claim that social trading apps are, like gambling, a form of art
producing exciting and pleasurable experience associated with the creativity we appreciate in the
fine arts. But considering that art is not understood in formal terms, such a claim might be
credible. Art is judged as something experienced, felt and enjoyed through the five senses, with
the gap between the cause and the artistic feeling being provided by the person experiencing it.
As gambling is an art, so is gambling on social stock trading. This might be a more youthful
aesthetic venture, but it is a venture. The claim that social trading is an art cannot be dismissed. It
holds something artistic and is a modernistic way to see art.
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